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November 1, 2012 
 
 
 
Dear Reader, 
 
Thank you again for purchasing Pinterest Power!  
 
Your support for the book is incredibly gracious. Many of you are recommending it, 
rating it with 5-Star reviews on Amazon, sharing it with your friends and helping us 
spread the word. We truly appreciate your support.  
 
Why did we create this supplemental Q&A? We had so many great contributors to 
the book that we thought you might appreciate seeing their interviews in the 
original Q&A interview style, so you can read them from A to Z without interruption.   
 
We’ve included the interviews from: 
 

• The Pinterest Team 
• The BurdaStyle Team 
• The Modcloth Team 
• Courtney Slazinik from Click-it-up-a-notch 
• Dana Willard from MADE 
• Ashley Hackshaw from Lil Blue Boo 
• Liz Marie from Liz Marie Blog 
• Jake Johnson from Mars Hill 
• Josephine Kimberling 
• Roberta Isleib 

 
Wondering how we did the interviews? These interviews were all done via email, so 
they are brief, to-the-point, and get right into the good stuff. Some of these 
companies might be new to you, so we’ve added a brief description about the 
company before each one. For the Pinterest interview we simply shared a bit about 
the context of the interview. 
 
Do you have a friend who might appreciate seeing these interviews? Help us share 
the word about this amazing collection of interviews, by sending people to 
www.Pinterestpower.com where they can download this PDF directly. 
 
So without further interruption, here are the interviews as originally conducted. 
 
Jason Miles & Karen Lacey 
Authors of Pinterest Power 
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The Pinterest Interview 
 

About The Interview: Our biggest ‘stretch goal’ for this book 
was to get an interview with the Pinterest team, but we weren’t 
sure it would work out. We worked through their PR Firm, and 
took our best shot. We knew it would add a lot of value to the 
book.  
 
Although our original request, for an in-person interview, ideally 
with co-founder Ben Silberman or Evan Sharp, was declined, the 
team did agree to answer questions via email and let us know we 
should attribute the answers to ‘Pinterest’ or ‘A Pinterest 
Spokesperson’, not to any specific person. So we set about trying 
to ask the questions we thought readers would want to hear first 
hand and finalized the correspondence May 28, 2012. 
  
Q - Pinterest has seen phenomenal growth and many marketers 
are evaluating how best to use the site. Is there a specific 
message or word of encouragement you’d like to share with them 
as they prepare to bring marketing campaigns to life on 
Pinterest? 
 
A - Pinterest lets people organize and share the things they love, 
including their inspirations or concrete ideas for many offline 
activities and events. We think there are a lot of opportunities to 
learn more about what people are searching for or interested in 
and it's an exciting time for brands to dip in and familiarize 
themselves with the new dynamics of discovery, sharing, and 
self-expression we're trying to build. 
  
Q - There is an enormous range of marketing behaviors that 
could occur on Pinterest, some evil, like spam, some less evil like 
contests, and some very simple like branding strategies. Is there 
an ideal “use case” marketers can adopt that you’d affirm? Is 
there any specific tactic, besides the obvious spam issues, that 
you’d say is less desirable? 
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A - For brands, pinning can be a great way to highlight aspects of 
your brand that may not come to mind at first when people 
consider your brand or company.  As we state in our brand 
guidelines, as simple as it sounds, best practices for using 
Pinterest for brand purposes center around pinning like a regular 
user. 
  
Most importantly, this includes: 
 

• Pinning from various sources rather than one specific site. 
• Repinning from within the site to engage with others - 

repinning is one of the most social activities on Pinterest and 
it's how any user really builds his/her network of followers. 

• Creating at least a few boards that cover a broad range of 
interests, rather than maintaining a single board devoted to 
one topic 

  
Q - We write about conducting contests on Pinterest in the book 
and include examples of nicely designed contests, such as the 
recent Pottery Barn Teens contest and the Modcloth contest. 
What’s Pinterest’s perspective on contests being conducted on the 
platform? Will it be a viable marketing option for the long-term, 
or is Pinterest considering going the way of Facebook & Google+ 
and banning them? 
 
A - Pinterest is a growing service and company, so product-
changes and emerging policies will definitely influence marketers 
or promotions in the future. However, staying aligned with our 
Pin Etiquette will probably always inform a "nicely designed" 
contest on Pinterest. 
 
For instance, a contest that asks entrants to engage in genuine 
user-activities - like creating a board filled with things that inspire 
them, centered around a theme - are probably more memorable 
and fun for Pinners compared to contests which simply ask people 
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to comment or repin within a certain amount of time.  
  
Q - We write about spam in the book and Pinterest’s advice and 
feedback on the issues, (as outlined in your help forum), is there 
anything further you’d like to say on that topic to reassure the 
user community? 
 
A - As a growing service, Pinterest is not immune to challenges 
faced by sites across the web, including spam. However, it is a 
tremendous priority for us to quickly address them. Our 
engineers are actively working to manage issues as they arise. 
We are revisiting the nature of public feeds on the site to make it 
harder for fake or harmful content to get into them and have put 
tools in place to detect suspicious activity like automated 
following and commenting.  
  
Q - We write about best practices for copyright issues in the 
book. Is there any additional advice you’d give for marketers, 
especially small businesses, related to this issue? 
 
A - The best advice can be found in our Pin Etiquette around 
crediting your sources: 
  
Credit Your Sources 
Pins are the most useful when they have links back to the original 
source. If you notice that a pin is not sourced correctly, leave a 
comment so the original pinner can update the source. Finding 
the original source is always preferable to a secondary source 
such as Image Search or a blog entry. 
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The BurdaStyle Interview 

 
About BurdaStyle: BurdaStyle is a DIY fashion and sewing 
community. Their aim is to bring the craft of sewing to a new 
generation of fashion designers, hobbyists, DIY'ers, and inspire 
fashion enthusiasts. They offer downloadable PDF sewing 
patterns, project ideas, tutorials and a community passionate 
about fashion. 
 
In September of 2012 www.burdastyle.com received over 81,000 
unique visitors. They have over 27,000 Facebook Likes, and over 
2,700 followers on Pinterest. Here are links to their sites: 
 
http://www.burdastyle.com/ 
http://www.facebook.com/BurdaStyleSews 
http://Pinterest.com/burdastyle/ 
 
 
Q - How did you discover Pinterest, and what were your first 
experiences like? 
 
A - BurdaStyle first discovered Pinterest by word of mouth.  One 
of our co-founders had heard of the site and felt it would be a 
beneficial social network to work with.  When BurdaStyle first set 
up an account with Pinterest we were unsure of how to use the 
site to our advantage, our first experiences felt frantic. We were 
used to using Facebook and Twitter, networks that operate quite 
differently and we had to adjust or rather broaden our 
perspective of Social Networking. 
  
Q - What specific steps have you taken to boost your Pinterest 
traffic? 
 
A - We have been using Pinterest for nearly a year now and are 
continuing to explore the site and adjusting our use to increase 
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its value to our business.  Over the past year we have seen 
varying levels of site referrals from week to week but overall we 
have seen a significant increase in BurdaStyle activity on 
Pinterest as well as an increase in site referrals. 
  
As we observe activity on Pinterest - who is Liking our Pins? 
Which pins are being Liked and Repinned the most?  What time of 
day do our Pins get the most attention? - we are continuing to 
learn how to best take advantage of the network. During our first 
experiences on the site we were pinning as frantically as we felt 
and once we slowed down and became more selective with our 
pinning we found an increase in attention.  We began to realize 
where our Pinterest audience’s interests lie and began to more 
carefully curate our boards based on these interests, focusing on 
quality and the personality of our brand. 
   
It has proven invaluable when pinning BS projects and patterns 
to pin directly from BurdaStyle so we are able to better track our 
activity and increase our hits on the site.  
 
Q - What ‘aha’ moments have you experienced where you 
realized you could do something differently/better to boost 
Pinterest traffic?  
 
A - We experienced and ‘aha’ moment when we realized we could 
further develop BurdaStyle’s personality through Pinterest, 
moving beyond Projects and Patterns to include beautiful fabrics, 
books, and all things inspirational: people, images, designs, etc. 
 
Q - What results or successes have you achieved because of 
Pinterest? 
 
A - Our site referrals from Pinterest are increasing and we are 
beginning to see an increase in sales directly related to our traffic 
from Pinterest.  
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Q - If you were sitting down with someone just getting started 
with Pinterest, what advice would you give them? 
 
A - Pinterest allows us to collect and share what inspires by 
simply posting (pinning) images.  A well curated board can be 
nothing less than exciting, so do just that - pin what excites you. 
  
Q - If you were sitting down with an experienced Pinterest user, 
what advice and/or questions would you have for them? 
 
A - I would ask how to write a better description of my pins in 
order to increase activity through search results. 
  
Q - What are the biggest mistakes you’ve made using Pinterest 
that we can help folks avoid? 
 
A - Our biggest mistake was not taking advantage of the site 
when we first signed on.  
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The ModCloth Interview 
 

About Modcloth: ModCloth is democratizing fashion one indie, 
vintage, and retro-inspired style at a time! The fashionable fun of 
vintage clothing and modern designs is always in season on their 
site. ModCloth provides an exciting and engaging online shopping 
experience for everyone in search of cute clothing designed with 
vintage fashion flair.  
 
In September of 2012 www.modcloth.com received over 757,000 
unique visitors. They have over 682,000 Facebook Likes, and 
over 1.2 million followers on Pinterest. Here are links to their 
sites: 
 
http://www.modcloth.com/ 
http://Pinterest.com/modcloth/pins/ 
http://www.facebook.com/ModCloth 
 
 
Q - How did you discover Pinterest, and what were your first 
experiences like? 
 
A - Our fans brought Pinterest to our attention. We first noticed 
Pinterest due to the amount of traffic coming from Pinterest to 
ModCloth.com. It is a platform that our core demographic loves. 
According to Pinterest, their users are 54% female and the 
greatest age demographic is 18-34 y/o. Also, We found that the 
type of content that resonates on Pinterest, is also the type of 
editorial content that we generate on our blog, such as DIY, 
fashion, and food. We had a great demographic and 
psychographic match! 
 
In the Fall of 2011, we launched our Pinterest brand account, and 
our fans quickly found us there. The brand page followers grew at 
an exponential rate. 
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Q - When and how did you see the value of Pinterest for your 
business? 
 
A - Pinterest competes with Facebook as one of our top unpaid 
referral sites, as far as traffic and revenue. As Pinterest climbed 
the ranks in our referral sources, we saw it’s intrinsic value as a 
traffic generation tool.  
 
Q - What specific steps have you taken to boost your Pinterest 
traffic? 
 
A - In early 2012, we held out first Pinterest contest, “Something 
ModCloth, Something You”… 
 
(http://blog.modcloth.com/2012/02/10/the-winner-of-something-
modcloth-something-you-our-contest-on-Pinterest/) …  
 
where we encouraged fans to create a wedding inspiration board 
which included ModCloth products. The winner received a gift 
card, along with the recognition of having their inspiration board 
turned into stylebook images 
 
(https://www.facebook.com/media/set/?set=a.10150710337892
171.420353.9481787170&type=3).  
 
Onsite optimization is also a key factor in increasing Pinterest 
traffic. Fans can easily extract our images from our site. We’ve 
also added the Pin It Button to each product page and the 
ModCloth blog.  
 
Q - If you were sitting down with someone just getting started 
with Pinterest, what advice would you give them? 
 
A - Succeeding on Pinterest, and Social Media, starts with your 
product and site. To motivate users to share your content on 
visual discovery platforms, your content has to be visually 
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appealing and easy to share image files. 
 
Building a Pinterest brand page and adding Pinterest buttons to 
your site, will encourage your community to pin your site images 
and also keep you top of mind when they are participating on the 
platform. 
 
Q - If you were sitting down with an experienced Pinterest user, 
what advice and/or questions would you have for them?  
 
A - Gain access to Pinterest Analytics tools, including Pintics, 
Pinpuff (similar to Klout), Pinerly,  Pinreach and Curalate. These 
tools monitor our overall health on Pinterest, along with the 
performance of our brand page. 
 
Q - If you’ve used Pinterest for your business, how much has it 
increased sales, brand recognition, and the overall success of 
your business?  
 
A - Last week a customer said that they loved seeing ModCloth 
get so much attention on Pinterest but was disappointed those 
products were now quickly selling out.  
 
Visual discovery sites are generating traffic and revenue! Since 
we launched our Pinterest brand page in Fall of 2011, we've seen 
traffic from the site grow by 1000%. In the last 30 days alone, 
we’ve had 140,000 items pinned from out site, which amplified to 
270,000 Repins (data from Curalate). 
 
Q - Can you distill your Pinterest experience down into several 
key tips for readers?  
 
A - The majority of traffic we receive from Pinterest is user-
generated, meaning our customer is pinning images from our 
website.  Brands that prioritize publishing interesting photography 
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and graphics that delight the Pinterest demographic base, will see 
their content organically thrive on the platform.  
 
Due to the rise of visual discovery, highly pin-able products on 
site, and a demographic that loves social media, we have the 
perfect recipe for Pinterest success. 
 
Q - Can you tell us what type of quantifiable results you got from 
the contest?  

A - The quantifiable results from the contest were participation, 
new followers, increased traffic from Pinterest, and customer 
sentiment. Through the contest, we gained thousands of new 
followers. We had a total of 600 entries. The new followers were 
a mix of existing customer on Pinterest, customers we introduced 
to Pinterest, and new customers that discovered us through the 
contest. Since more ModCloth items were being pinned, we also 
saw a bump in referral traffic from Pinterest. Overall, our 
customers loved the contest, and the fact we were so engaged 
with this platform.  
 
Our second contest lets our customers share the clothing, decor, 
and items related to their dream job. After that, we're excited to 
hold our first scavenger hunt within our boards.  
 
Q - Do you have any advice for someone running a contest for 
the first time through Pinterest?  

A - When creating a contest for any social media platform, it's 
important to understand the natural behaviors of the site's 
members. We intuitively saw that weddings and aspirational 
wedding boards resonated with the Pinterest audience, so we 
chose to reward that behavior in the context of ModCloth.  
 
Unlike Twitter and Facebook, Pinterest does not yet have contest 
applications. So the process of collecting entries is manual, if you 
choose to keep the contest flow within Pinterest. Some 
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companies have opted to use on-site sign up forms, that allow 
users to submit their entry URL. We prefer to let users submit 
their board publically to optimize the virality of the event.  
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The Click-It-Up-A-Notch Interview 
With Courtney Slazinik 

 
About Click-It-Up-A-Notch: At click-it-up-a-notch you’ll find 
tips to improve your photos one click at a time. You’ll learn how 
to shoot in manual mode, edit and use natural light and 
composition to improve your photos. 
 
In September of 2012 www.clickitupanotch.com received over 
8,700 unique visitors. They have over 6,700 Facebook Likes, and 
over 3,300 followers on Pinterest. Here are links to their sites: 
 
http://www.clickitupanotch.com/ 
http://pinterest.com/clickitupanotch/ 
http://www.facebook.com/clickitup 
 
 
Q - How did you discover Pinterest, and what were your first 
experiences like? 
 
A - In 2011, several friends were talking about this “virtual 
bulletin board”.  I rolled my eyes thinking, I do not have time for 
one more time sucker and social media outlet.  However, after 
some convincing, I decided to check out this new Pinterest.  I fell 
in love at first sight and probably sat for over 2 hours checking 
out all the pins.  This site was amazing.  I loved finding ideas for 
my home, activities for my kids, and my favorite, photography 
tips, tutorials, and inspiration.   
 
Q - When and how did you see the value of Pinterest for your 
business? 
 
A - April 2011, I read an article about finding out if your site had 
been pinned on Pinterest by going to 
www.Pinterest/source/yourwebsite.com  I may have been slightly 
obsessed with checking that site to see if any of my posts had 
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been pinned.  I was amazed as I watched new posts being pinned 
daily.  I loved being able to read the comments and titles people 
were leaving on the pin as well.  I quickly came to realize that 
Pinterest could be a huge source of traffic for my blog. 
   
However, when I decided to take the whole month of November 
2011 off for a vacation, the impact Pinterest can have on a blog 
truly hit me.  I didn’t put up a single post from the end of October 
to almost the end of November.  Since I knew my numbers would 
drop from my lack of posting, I didn’t even check my statistics.  
When I finally started to post again at the end of November, I 
checked my stats and was floored when I saw I had more hits in 
November than any other month when I was posting.  What was 
my number one source of traffic?  Pinterest.  Not only were 
people finding my posts on Pinterest, but they were coming to my 
blog to read them, as well as, becoming followers.  Pinterest was 
my new best friend.   
 
Q - What specific steps have you taken to boost your Pinterest 
traffic? 
 
A - After looking at what posts were the most popular on 
Pinterest, I tried to make sure I wrote a “pinnable” post at least 
once a week.  I have found that list posts, how-tos, and tutorials 
are some of the most popular posts of mine that have been 
pinned.   
 
I also now create a “pinnable” button for posts I think will likely 
be pinned on Pinterest.  I include a picture from the post, as well 
as, the title and my website on this button. Previously I only 
included my watermark which had the title of my post but 
recently have started to put my .com on there as well.  Let’s be 
honest, sometimes things get pinned incorrectly or links are 
broken.  I want to make it as easy as possible for people to see a 
pin of mine and find my site.   
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I also try to make sure that my “pinnable” image sticks with my 
brand.  I chose the same colors and font as my blog.  I even put 
my “umbrella girl” logo in front of my web address.  I would like 
to believe that someone will see my logo and web address and 
think “I love that site! I must check out this pin.”  A girl can 
dream! 
 
Q - What ‘aha’ moments have you experienced where you 
realized you could do something differently/better to boost 
Pinterest traffic. 
 
A - When I started to create “pinnable” buttons, I noticed that 
more of my posts were being pinned and were being pinned with 
the button I had created with the purpose of looking attractive 
and enticing to a viewer.  I wanted them to not only repin the pin 
but click through to read the post. 
   
I also found out about a plug-in “Pin it on Pinterest” that allowed 
me to insert a “pin it” button at the bottom of my blog.  I was  
able to pick the image that was pinned and the wording that 
would go with  it.  Not everyone uses this option, but a lot of 
people do.  I know, I love it when a site has a button, with the 
image and text already spelled out for me.  Who doesn’t want to 
save time? 
 
Q - What results or successes have you achieved because of 
Pinterest?  
 
A - Pinterest is the second highest source of traffic for my blog.  
In November 2011, I took the majority of the month off for a 
vacation.  I didn’t post or check my stats.  At the end of the 
month when I started to post again, I found that Pinterest had 
been my number one source and I had more hits in November 
than in any of my previous months.  Maybe I just need to stop 
posting. Ha!  People were finding my posts on Pinterest and 
clicking through to read my information.  
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I get an email almost weekly from someone letting me know they 
found me through Pinterest.  What a wonderful source of traffic!  
I have several posts that have been pinned over 1,000 times and 
one that has been pinned 16,000.  I expect that number to 
increase since it is a seasonal post.  People love ideas around the 
holidays. 
 
Q - If you were sitting down with someone just getting started 
with Pinterest, what advice would you give them? 
 

A - Take the time to make your posts “pinnable”.  Create a 
“pinnable” button for your posts.  Yes, it may take an extra 10-30 
minutes but it will encourage your readers to pin your posts.  Add 
a “pin it” button to the bottom of your post.  It is like a small call 
to action.  Your reader may love your post and see that “pin it” 
button and think “Yes, I do want to pin this.”  Make sure your site 
is on your pinnable button.   

Add your website to your profile.  You may get followers who 
aren’t  currently friends and they want to know more about you 
and what you do.  Use this option to link to your site, Facebook, 
and/or Twitter.   

Create lovely images.  Pinterest is covered with beautiful images.  
You want yours to fit in.   

In order for someone to “pin” something from your post there 
must be an image or video in the post. 

Write pinnable content.  Not everything you write is going to be 
popular on Pinterest.  Try to write something once a week that 
would be successful on Pinterest.  I have found  the following  to 
be the most successful on Pinterest: 
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• Lists 

• How to 

• DIY 

• Recipes 

• Before/after 

• Kids activities 

• Home ideas 

Q  - If you were sitting down with an experienced Pinterest user, 
what advice and/or questions would you have for them?  

A - Do your pin your own posts?  I have read mixed reviews and 
I have pinned a post here or there but do not do it on a regular  
basis.  I wonder if pinning your own work is successful or 
annoying to your followers. 

Q - What’s your success story with Pinterest? How has it changed 
your life and/or business for the better? 

A - Once I figured out the power of Pinterest I have changed 
some of the ways I blog.  I now spend the extra time to create a 
“pinnable” button with the title of the post, picture, and/or 
website on it.  This makes it easier for this image to be repinned 
once pinned.  Yes, it takes extra time but I have seen great 
success in taking the extra time to make this button. 

I try to write something that is “pinnable” at least once a week.  
Typically these are “list posts” or “how tos”.  People like posts 
with 8 ideas to... 10 ways to improve your... as the titles. 
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Q - What are the biggest mistakes you’ve made using Pinterest 
that we can help folks avoid? 

A - Not adding “pinnable” images to my posts when I realized 
how much a traffic source Pinterest it.  I have so many posts to 
go back through to create these buttons.  Most of these posts 
have been pinned already and I have to just hope someone wrote 
the title of the post in the comment section, instead of something 
like “cool”. 

Additional information on creating pinnable buttons/images: 
 
I kind of made up the word "pinnable button/image".  Not that I 
created the idea but basically I use Photoshop Elements to create 
an image/button that is attractive and increases its chances of 
being pinned as well as putting my own title on it.  
 
I take an image from the post, add the title and my website as 
well as a border.  Then I insert it into the top of my post and 
select it as my image for my "pin it" button.  
 
Here are some links to some posts with "pinnable" buttons on 
them: 
 
http://www.clickitupanotch.com/2010/09/rule-of-thirds/ 
 
http://www.clickitupanotch.com/2012/04/photo-albums-what-to-
do-with-all-those-photos-part-2/ 
 
http://www.clickitupanotch.com/2012/03/everything-you-want-
to-know-about-camera-lenses-part-3-our-favorite-lenses/ 
 
As you can see I try to keep my branding the same through all 
the images so when people see it they think of my site. 
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Some of the buttons are very similar as you can tell.  I just 
switched out the photo and title.  I have read that taller images 
are more likely to be pinned so I am taking that into 
consideration when I make my buttons now. 
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The MADE Interview with Dana Willard 
 

About MADE, (aka Danamadeit.com): Dana authors the 
popular DIY sewing, design, and photography blog--MADE.  Her 
designs have been featured in multiple sewing books, print 
magazines, and online creative sites.  Her first book, Fabrics A to 
Z, recently published and outlines everything you'll ever need to 
know about fabric.  She lives in the hot city of Austin, TX with her 
husband and three kids. 
 
In September of 2012 www.danamadeit.com received over 
34,000 unique visitors. They have over 14,000 Facebook Likes, 
and over 20,000 followers on Pinterest. Here are links to their 
sites: 
 
http://www.danamadeit.com/ 
http://pinterest.com/danawillard/ 
http://www.facebook.com/pages/MADE-page/166896896674287 
 
Q - … 
 
A - Okay, so I decided to just free-write my thoughts and 
experience with Pinterest, rather than the individual questions 
because it was easier for me to sort it all out. I'm more of a 
blogger who gains increased blog traffic from people pinning my 
stuff, rather than a Pinterest user who's trying to increase their 
Pinterest traffic (if that makes sense).   
 
When I first noticed blogging friends using phrases like, “I pinned 
this” or “I found this on Pinterest” I felt totally behind the curve.  
What was this new Pinterest site, how did everyone else know 
about it already, and why would I need it when I already had a 
blog?   
 
In a strange way, I didn’t want to join cause it felt like I’d just be 
jumping on the bandwagon.  And in another strange way, I felt 
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threatened by the site.  As a design/DIY blogger I often shared 
roundup posts on my site, or I would bookmark ideas on my 
computer that I was inspired by….stuff that I might create my 
own spin on and share down the road.  So I didn’t want to “show 
my hand” by pinning things on a board for everyone to see.  I 
wanted them to come to my blog for that! 
   
But one day as I was creating a 4th of July roundup post, I 
decided to just jump on Pinterest to see what kind of images 
might surface. I typed “red, white, blue” in the search box and 
wow….I was was blown away by the cool photos that popped up 
(a huge improvement over doing a google image search).  I 
realized that many Pinterest users were pinning the exact things I 
was into….pretty pictures, yummy recipes, cool photos, and 
design ideas. I was hooked.   It was too easy!  And so visually 
appealing.  So I found an invite email buried deep in my inbox 
and signed up for an account (annoyed by the fact that they 
required access to my facebook account but by this point I just 
wanted in.) 
 
Q – Did you immediately ‘get’ Pinterest? 
 
A - It took a while to get my boards set-up and to figure out my 
groove on the site. But those first few months I was easily sucked 
in to pinning, organizing, learning the etiquette of repining, and 
ooohing and ahhhing over the cool things other people were 
pinning.  Over time I realized new things about Pinterest… 
 
1. It wasn’t a time waster (as some people might claim) but 
rather, it helped me organize the visual thoughts in my head.  
Looking at my board titled “home” I started to formulate what my 
style was, what architecture I liked, what finishing touches I was 
drawn to. 
 
2. It didn’t threaten my blog, but was actually wonderful for it.  
People were trickling over from Pinterest to my site and over 
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time, Pinterest has become one of my top traffic sources.  The 
more people pinning my projects; the more traffic that comes my 
way.  
 
So Pinterest started changing the way I thought about my blog 
posts and how I designed the look of them.  I noticed that 
vertical photos showed up larger in Pinterest, rather than 
horizontal ones.  So when formatting a post on my blog, I made 
sure to always include a good strong vertical photo; one that 
hopefully people would pin.   
 
I also started checking-in with Pinterest each day to see which 
particular photos from my site were being pinned. This helped me 
understand which photos people thought represented my projects 
and posts….which one photo really captured the project visually.  
This has helped me think more about the way I photograph and 
write blog posts. 
 
Bottom line: instead of fighting the idea of Pinterest, I embraced 
it.  I think of it now as a compliment to my blog.  It's a place for 
people to follow my design inspiration and styles, while my blog is 
where they get the DIY ideas and tutorials.   
 
I absolutely love using Pinterest and in a way, Pinterest uses me.  
I love seeing my projects pinned and repinned.  It makes me 
happy to know that Pinterest sort of creates free marketing for 
my blog.  By making it possible for people to pin my stuff, new 
visitors end up at my site.  And the more visitors that come, the 
more advertising money I make from the ads that run on my 
blog.  It’s a win-win situation for everyone. 
 
Q - How much traffic have you seen come to your blog from 
Pinterest?  (Do you use Google Analytics?)   
 
A - Yes, I use Google Analytics, and Pinterest is always my #1 or 
#2 source for referral traffic. I'd say I get anywhere from 2,000-
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3,000 hits a day from Pinterest...and mobile Pinterest. 
 
Q - How many of your blog images have been pinned on 
Pinterest?  
 
A - Oh man, no idea how to find that out.  Hundreds every day? 
 
Q - How many total repins have you achieved? (You can find this 
on Pin Reach, a free service that tracks your Pinterest activity. 
http://www.pinreach.com/ )  
 
A - 166,717  
 
Q - Can you quantify or guestimate how much your business has 
increased because of Pinterest?   
 
A - Prob 1/10 or 1/8 of my blog traffic comes from Pinterest.  
Even on days that I don't post on my blog, I still get traffic from 
Pinterest from people searching for projects or hopping over from 
a picture. 
 
Q - How does Pinterest stack up compared to your other social 
media outlets? (Like Facebook, Twitter, etc.)   
 
A - FAR outweighs the traffic from other social media. And from 
my standpoint is far more creatively interesting.  I can spend an 
hour on Pinterest pinning away pictures, design ideas, and 
recipes. I love how pretty everything looks in a board.  But 
Facebook? Eh.  I'll post a link to the latest blog post and that it's.  
It's pretty boring (and boring looking) 
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The Lil Boo Blue Interview  
With Ashley Hackshaw  

 

About LilBlueBoo.com: Lil Blue Boo is all about encouraging 
others to find their creative streak. Founded by Ashley Hackshaw 
in 2009, what began as a place for Ashley to share craft projects 
with friends and family quickly grew into a popular DIY and 
Lifestyle Blog, sewing pattern and clothing line, and most recently 
a community forum.  

In September of 2012 www.lilblueboo.com received over 40,000 
unique visitors. They have over 29,000 Facebook Likes, and over 
15,000 followers on Pinterest. Here are links to their sites: 
 
http://www.lilblueboo.com/ 
http://pinterest.com/LilBlueBoo/ 
http://www.facebook.com/LilBlueBoo 
 
 
Q - How did you discover Pinterest, and what were your first 
experiences like? 
 
A - I stumbled upon Pinterest after seeing someone mention it on 
Facebook. It was in its very early stages and all the photos were 
so beautiful I just couldn’t resist!  It slowly became addictive and 
I found I was on the site into the wee hours of the night.  
 
Q - When and how did you see the value of Pinterest for your 
business? 
 
A - At first Pinterest was just a source of inspiration and ideas. 
The first board I created was a style wishlist….clothing.  Then I 
began to pin my own DIY ideas and the repining started to take 
off and began driving a large amount of traffic to my website.  
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Q - What specific steps have you taken to boost your Pinterest 
traffic? 
 
A - I love sharing specific boards through Facebook. One of the 
most popular collections I posted was cute photos  of baby 
animals.  It had nothing to do with my business but readers just 
enjoyed browsing through the photos.  
 
Q - What ‘aha’ moments have you experienced where you 
realized you could do something differently/better to boost 
Pinterest traffic? 
 
A - At one point I realized I could use Pinreach.com’s analytics to 
see which were my most popular pins. I also began to periodically 
check www.pinterest.com/source/yourdomain.com to see how 
many times my website had been pinned by others.  This is 
valuable information because it shows what kind of information 
appeals to readers most and which current posts I should be 
promoting more.  
 
Q - What results or successes have you achieved because of 
Pinterest?  
 
A - A tremendous amount of traffic has been generated from 
Pinterest.  
 
Q - If you were sitting down with someone just getting started 
with Pinterest, what advice would you give them? 

 
A - Make sure to pin the direct link to a post…not to the basic 
blog URL….otherwise as time passes no one will be able to find 
the original pin without scrolling through the entire post history! 
 
Q - If you were sitting down with an experienced Pinterest user, 
what advice and/or questions would you have for them?  
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A - Make sure to dissect your analytics!  Which boards are people 
following? Make sure to find a way to pin more to those boards so 
they’ll see the pins.   
 
Q - What’s your success story with Pinterest? How has it changed 
your life and/or business for the better?  
 
A - 10% of our traffic comes from Pinterest…..and a large percent 
of them are new readers. It’s a great way to get people to 
stumble across your website who otherwise might have never 
found you.  
 
Q - If you’ve used Pinterest for your business, how much has it 
increased sales, brand recognition, and the overall success of 
your business?  
 
A - Increased traffic = increased business.   
 
Q - What are the biggest mistakes you’ve made using Pinterest 
that we can help folks avoid? 
 
A - A few things: 
 
1. Not anticipating the wide variety of boards I might need from 
the very beginning. Some followers only follow specific boards 
and they might have followed more if I’d had them available from 
the first day.  
 
2. A few times we’ve had to change a URL on a post that has 
already been repinned multiple times…..and then the Pinterest 
link becomes bad. 
 
3. It’s easy to get wrapped up in the beautiful photos. The most 
popular items are repinned over and over and then you begin to 
see numerous regurgitated projects showing up. It’s a good idea 
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to limit your time on Pinterest to keep your ideas and inspiration 
fresh! 
 
Q - What are some of the most important techniques or tools 
you’ve discovered to help you grow your business with Pinterest?  
 
A - I create photo collages for my blog with catchy titles 
incorporated. It becomes the image that readers of my website 
are most likely to pin and it’s more visually appealing on 
Pinterest.  
 
Q - Can you distill your Pinterest experience down into several 
key tips for readers?  
 
A - Categorize your items well from the very beginning.  
Make sure to pin actual “post” links and not the main blog 
website URL. Look elsewhere for inspiration besides Pinterest!  

Q - Can you provide some idea of the size of traffic you receive 
from Pinterest?    

A - We get about 20,000 unique visitors a month from Pinterest, 
and about 100,000 related page views.  

To date I’ve had over 31,000 repins.   

My most popular pins have been the following: 

The Dishtowel Skirt http://www.lilblueboo.com/2012/03/the-
dishtowel-skirt-a-tutorial.html 

 
The Sock Bunny Tutorial http://www.lilblueboo.com/2012/03/the-
dishtowel-skirt-a-tutorial.html 

Just this year to date, traffic from other people pinning from my 
page has resulted in over 17,000 visitors to my glowstick lanterns 
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and 13,000 visitors to my vintage sign tutorial. Those two went 
viral but I’m not sure how many times they’ve been pinned.   

http://www.lilblueboo.com/2011/07/glow-stick-lanterns.html 

http://www.lilblueboo.com/2010/06/vintage-sign-using-canvas-
tutorial.html   

Q - How does Pinterest compare to your other social media 
efforts?  

A - Pinterest brings about 10% of our traffic and Facebook brings 
around 18%. All other traffic is direct or from a search engine.    

Q - Are there specific success story images we can include?   

A - The glow stick lanterns seemed to go viral and it gets pinned 
all year round. 
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The Liz Marie Galvan Interview 

About LizMarieBlog.com: Readers of Liz Marie Blog enjoy all 
things lovely from beauty products, fashion, DIY, & interior 
design. Readers enjoy antique/vintage finds, DIY projects, 
furniture makeovers, & so much more, They are a Crafty bunch & 
enjoy handmade loveliness and anything fabulous! 

In September of 2012 www.lizmarieblog.com received over 5,000 
unique visitors. They have over 4,800 Facebook Likes, and over 
5,400 followers on Pinterest. Here are links to their sites: 

http://www.lizmarieblog.com/ 
http://www.facebook.com/LizMarieBlog 
http://pinterest.com/lizmariegalvan/ 
 
 
Q -  Most importantly, do we call you Liz or Liz Marie? (I hate 
calling people by the wrong name.:)) 
 
A - Liz works for me, but Liz Marie is great too because people 
associate me with my blog that way. Honestly either way. Thanks 
for asking :) 

Q - How did you discover Pinterest, and what were your first 
experiences like? 

A - My discovery of Pinterest is actually kind of funny. When I 
first started blogging, I would check my stats daily and see where 
people were coming from and I kept seeing people coming from 
this site called Pinterest. I had no idea what Pinterest was and I 
clicked on it & was so confused by what it actually was and never 
went back.  

Then a few weeks later one of my friends asked if I heard of this 
website called Pinterest & told me how amazing it was. I gave it 
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another look & once I learned how to work it, I fell in love, and 
my life has not been the same since.  

Q - When and how did you see the value of Pinterest for your 
business? 

A - I started noticing the power of Pinterest for my blog when I 
added the Pinterest button to my blog and it showed me how 
many people pinned each blog post. I was amazed when I saw 
the numbers in the thousands on individual posts.  

Q - What specific steps have you taken to boost your Pinterest 
traffic? 

A - I have made a pin board on Pinterest called "Liz Marie Blog" 
where I pin all of my blog posts to with specific labels of what the 
post is about so It will show up when people search it on 
Pinterest. It also allows people to see your work and to get the 
blog post out to more people.  

Q - What ‘aha’ moments have you experienced where you 
realized you could do something differently/better to boost 
Pinterest traffic? 

A - My biggest "aha" moment on Pinterest was when I realized I 
could pin all of my work to different boards where it was most 
fitting for more people to see and discover. I pin my work onto 
several boards where it fits so that it is easily found by people 
surfing interest.  

Q - What results or successes have you achieved because of 
Pinterest?  

A - I have gained a lot more followers on my blog from people 
saying they "found me on Pinterest" I really owe a lot of exposure 
to Pinterest for exposing me to people who may have never found 
me otherwise. One of my most "pinned" posts is my mason jar 
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organizer which has become kind of famous in itself and has been 
featured on HGTV. I am opening an Etsy store this week to sell 
them and I owe part of that exposure and success to Pinterest.  

Q - If you were sitting down with someone just getting started 
with Pinterest, what advice would you give them? 

A - If it was someone looking to gain followers through Pinterest, 
I would tell them to label their pins so that they can easily be 
found in a search. Also I would tell them to let their followers 
know that they are on Pinterest so that they will always be 
updated on your new work when they add new pins of their 
work.   

Q - If you were sitting down with an experienced Pinterest user, 
what advice and/or questions would you have for them?  

A - I would simply ask them their best advice on gaining Pinterest 
traffic because I know I do not have all the answers, just some of 
them.   

Q - What’s your success story with Pinterest? How has it changed 
your life and/or business for the better?  

A - I feel as if Pinterest has exposed my blog to so many people 
and continues to do so daily. Pinterest gives my followers an 
option to archive my work so that they can use it as inspiration 
for a later day. It's not just a social network site where my post 
will be lost, it is archived in folders for them to go back and look 
at whenever they want.  

Q - What are the biggest mistakes you’ve made using Pinterest 
that we can help folks avoid? 

A - I have found that properly labeling each pin is important so 
that the pins can be found by users properly. I have also found 
that properly labeling your boards & categorizing helps your pins 
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to be found better in searches & make your boards more user 
friendly.  

Q - What are some of the most important techniques or tools 
you’ve discovered to help you grow your business with Pinterest?  

A - I found that adding Pinterest buttons to my Facebook, Blog, 
and individual blog posts helps to gain more Pinterest followers. 
The more Pinterest followers you have, the more people will see 
pins you make from your website.  

Q - Can you distill your Pinterest experience down into several 
key tips for readers?  

A –  

1. Pin all of your work or items for people to see.  

2. Label your pins so that they can be easily found. 

3. Add watermarks to your photos of your work that you pin so 
there will be no mistakes made on who made the original work in 
the photo.  

 
Q - How would you like us to describe your business?  
 
A - I do mainly associate myself as a DIY & furniture renovating 
blogger, but I also do run an etsy shop that I just opened  
{lizmarieshop.etsy.com} That I sell my Mason Jar organizers 
along with other items in.  
 
Q - You mention opening a store on Etsy. Could you let us know 
what your results are?  
 
A - I just opened my Etsy shop on Sunday & since then I have 
already had 5 sales & countless emails, inquiries, & lots of 
interest. That is pretty big for a little online store that is 
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swallowed by so many other Etsy stores that are bigger & more 
experienced. I know I owe it all to exposure like Pinterest to get 
my name out there. 
 
Q - Do you have any experience with eBay and Amazon as 
compared to Pinterest?  
 
A - I do not have much experience with eBay & Amazon as far as 
selling or getting my name out there. I mainly was sticking to 
Pinterest, Facebook, Twitter, Craigslist, & other social network 
sites.  
 
Q - Do you have any experience with running contests? 
  
A - Yes I do love doing giveaways on my blog. Giveaways are a 
very good way to gain exposure for you and the company/person 
hosting the giveaway. I try to limit giveaways to one or two a 
month because I do not want to annoy or cheapen my blog.  
 
Q - And finally, do you have statistics that you could share to 
show how Pinterest has helped?  
 
A - I am not sure how to gage this number? I do have a "pin" 
button on the bottom of my posts & some posts have "1,000+" 
Next to it just from individual posts.  
 
Q - How much would you say your business has increased with 
the use of Pinterest?  
 
A - I would say since Pinterest my blog as grown 70-80% just 
from all the exposure. I have never payed for advertising, I owe 
all of the exposure to social networking.  
 
Q - How many new clients/sales/fans/followers have you made 
due to Pinterest?  
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A - Again, this would be so hard to guess, but the amount of 
comments & emails I recieve daily saying "found you on 
Pinterest" is significant & can probably be gauged in the 1,000's.  
 
Q - Anything else you can think of that might be motivational for 
the reader.  
 
A - Pinterest is a free way to market yourself. It is one of the 
most important things as a business owner to get your name out 
there & utilize social networking, like Pinterest, in any way you 
can. Pinterest is a great tool that is user friendly & allows you to 
put your work out there for people who may have never 
discovered you to find.  
 
Additional information on Liz Marie's giveaways: 
 
For giveaways it usually goes like this. {In short} The company 
or shop contacts me to host a giveaway. I post a review about 
the products & post the giveaway. The guidelines for the 
giveaways are usually to "like" the company's facebook pages, 
pin an item from the post, tweet about the giveaway, etc. then 
leave a comment saying you did each of those to be entered in 
the giveaway. It usually works out very well for both parties. 
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The Mars Hill Church Interview 
With Jake Johnson 

 

About Mars Hill Church: Mars Hill is a large church made up of 
smaller congregations and that meet in multiple states. Each 
church is led by qualified elders and deacons and dedicated to 
serving Jesus and people in the context of their local community. 

In September of 2012 www.marshill.com received over 37,000 
unique visitors. They have over 47,000 Facebook Likes, and over 
1,000 followers on Pinterest. Here are links to their sites: 

http://marshill.com/ 
http://www.facebook.com/marshillchurch 
http://pinterest.com/marshill/ 
 
Q - How did you discover Pinterest, and what were your first 
experiences like? 
 
A - I first discovered Pinterest when my wife was using it. She is 
not a big technology person and usually dives into new trends 
after I’ve introduced her to them. So, I was intrigued that she 
had found Pinterest first and was using it so much. Initially, I 
thought it was a platform primarily for women since the only 
users I knew were my wife and a bunch of her friends.  
 
I first started using Pinterest when a friend told me about it while 
I was attending the Catalyst Conference in Atlanta, GA in 2011. 
He talked about how much he liked it and mentioned that our 
Creative Director was using it. I was skeptical but downloaded the 
app on my iPhone while we were driving somewhere. I was 
pleasantly surprised and found it initially quite addicting. I spent 
most of my time looking at design posts and immediately saw its 
value as a digital mood board for thinking through creative 
concepts. Later that night, I went to the web version and found 
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the experience much richer. That’s my primary interaction with 
the platform now.  
 
Q - When and how did you see the value of Pinterest for your 
church? 
 
A - Initially, I didn’t even think of Pinterest as a valuable tool for 
content marketing. Rather, I viewed it as a personal service for 
my own creative process. But after reading some articles on how 
businesses were using the service, and through some discussions 
with colleagues, I began to think through how it might be useful 
for our content marketing at Mars Hill Church. 
 
Once I dug in, I was impressed with the growth of the platform 
and intrigued by its visual focus, as Mars Hill has always excelled 
at visual mediums like design and video. Additionally, I knew the 
users of Pinterest were overwhelmingly female and wanted to use 
that opportunity to speak well to the women of Mars Hill and to 
women who engage with our content. 
 
Q - What specific steps have you taken to boost your Pinterest 
traffic? 
 
A - Our first priority at Mars Hill Church, as always, is to talk 
about Jesus. We view all our online efforts as evangelical ones 
and want to steward well the significant platform God has blessed 
us with to preach the gospel. As such, our first and most 
prominent boards are the Jesus board—which is fun because 
when people follow it, a message says so and so is “following 
Jesus”—and the Gospel board. 
 
Additionally, we’re highlighting events, design, sermon 
series, music, books, and dovetailing in support of our current 
sermon series, Real Marriage, with content applicable 
for men, women, couples, singles and parents. 
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It’s new territory, so we’re testing stuff out to see what has 
traction and what doesn’t. One board we’re looking forward to 
launching is a typography board that will have well designed type 
treatments of quotes from the Bible and from sermons. 
 
I feel strongly that Pinterest will force organizations to up their 
game on design, as it’s such a visual platform. In order to get 
noticed, you have to have great photography and art. 
Organizations that want to gain traction should start making 
design a significant part of their content strategy so that when 
there is good content to share there is a good image to pin 
associated with it. 
 
Q - What ‘aha’ moments have you experienced where you 
realized you could do something differently/better to boost 
Pinterest traffic? 
 
A - Initially, we were simply posting content with the graphics we 
use on our website. But we’re thinking through making original 
designs specifically geared for Pinterest users. Rather than a 
graphic with a sermon title that links to that sermon, for instance, 
we’re looking at making a graphic version of a good quote or 
Bible verse from that sermon to place on Pinterest. It’s a mini 
message that is shareable on the platform but that can also lead 
to a bigger piece of content on the other side. 
 
Amazingly, Pinterest has become a top-10 referrer to our 
website. So, we want to be more intentional about how we 
approach the platform. We want it to be more than just an RSS 
feed for our content and be able to stand on its own. 
 
Q - What results or successes have you achieved because of 
Pinterest?  
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A - We’ve gained a number of followers with well over 1,000 
people following our boards. And as I mentioned, it’s becoming a 
big traffic generator for our website. 
 
Q - If you were sitting down with someone just getting started 
with Pinterest, what advice would you give them? 
 
A - Things can take off fast on the platform, so it’s a great way to 
get the word out about posts, sermon videos and events. One 
lesson we’ve learned is set up your boards before launching. 
Otherwise you’ll overflow people’s dashboards. The first day we 
launched, my dashboard was awash in a sea of Mars Hill posts. 
 
Also, though it’s a fast-growing platform, the jury is still out on 
how welcome brands are and you need to think about it 
differently than Facebook and Twitter. As I’ve mentioned, 
thinking visually is key. Additionally, we’re really wanting to 
become part of the Pinterest community, not just a way to push 
content. This means we’re trying to create pins that are of value 
within themselves for users. I think that’s important to 
understand when diving in. 
 
Q - If you were sitting down with an experienced Pinterest user, 
what advice and/or questions would you have for them?  
 
A - In terms of the Mars Hill brand, I’d really like to know what 
they’d like to see more of and what content has been most useful 
to them. I’d also like to know what they find annoying and how 
they’d like to interact with brands on the platform. 
 
Q - What’s your success story with Pinterest? How has it changed 
your life and/or church for the better?  
 
A - I think it’s helped us to gain exposure with women, a 
demographic that Mars Hill traditionally didn’t focus on 
specifically. The brand traditionally was very masculine in nature 
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and as part of our broader rebranding efforts, Pinterest is a way 
for us to engage the women of our church in a meaningful way. 
 
Q - How much has it increased brand recognition, and the overall 
success of your church?  
 
A - As I mentioned, it’s a top-10 referrer to our website. It’s also 
highlighting the fantastic creative team we have by bringing 
visuals to the forefront. 
 
Q - What are the biggest mistakes you’ve made using Pinterest 
that we can help folks avoid? 
 
A - We post too much content at one time and that floods 
people’s streams. It’s important to space your pins out for better 
exposure and to not turn people off to the brand or unfollow you 
because it’s simply too much stuff at one time. 
 
Q - What are some of the most important techniques or tools 
you’ve discovered to help you grow in Pinterest?  
 
A - Always thinking visually and creating content that has it’s own 
life on the platform. 
 
Q - Can you distill your Pinterest experience down into several 
key tips for readers?  
 
A: 
 

1. Think visually. 
2. Create content that stands on its own 
3. Space out your pins 
4. Pin regularly 
5. Watch your metrics closely 
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Interview With Josephine Kimberling 
 

About Josephinekimberling.com: Josephine is a surface 
designer who has created artwork & design solutions for industry 
leaders in the fashion, greeting card & gift-wrap industries for 
over 10 years. I have a huge love of pattern, color, trend and 
fashion.  

In September of 2012 www.josephinekimberling.com had over 
450 Facebook Likes, and over 800 followers on Pinterest. Here 
are links to their sites: 

http://www.josephinekimberling.com/ 
http://pinterest.com/Josephine/ 
http://www.facebook.com/JosephineKimberling 
 
 
Q - How did you discover Pinterest, and what were your first 
experiences like? 
 
A – I first discovered Pinterest when I was sent an invite back 
when it first started and was in Beta. I really enjoyed the ability 
to pin things that I usually would take screen shots of and keep 
on my computer, as this allowed me a more organized way to file 
things that inspired me. 
 
Q - When and how did you see the value of Pinterest for your 
business? 
 
A - I saw the value of Pinterest for my business when I would be 
time strapped for putting together a mood board or pulling 
together color palette inspiration. Pinterest allows me to go to 
that particular category and find images that meet my immediate 
needs. This saves so much time that in the past; I would have 
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spent a lot of time re-searching the Internet to find the particular 
images or information I need in order to convey my thoughts. 
 
Q - What specific steps have you taken to boost your Pinterest 
traffic? 
 
A - Honestly, I have not been seeking to use Pinterest this way, 
although I organically receive a handful of followers each day. I 
use it as a way to pin things that I find beautiful, interesting or 
creative that spark the creative juices in me, and as a way to 
keep things in my back pocket that I may want or need to refer 
to in the future, such as products that I love, recipe’s I want to 
try, home décor ideas, DIY projects, color ideas and the like. 
 
Q - What ‘aha’ moments have you experienced where you 
realized you could do something differently/better to boost 
Pinterest traffic? 
 
A - I started a board that contains licensed products that feature 
my artwork on them, as a way to share with people what I do 
and what’s going on in my world.  
 
Q - If you were sitting down with someone just getting started 
with Pinterest, what advice would you give them? 
 
A - You know, there’s starting to be quite a bit of Spam on 
Pinterest now, so I would advise people who are using Pinterest 
to be sure to contribute things that truly inspire them, things that 
are captivating and interesting in some way or things that could 
be helpful to people. I would also be happy to advise them on 
how to pin correctly and give credit to their sources. Also, check 
out everyone who follows your boards as you may find a great 
connection and resource. 
 
Q - If you were sitting down with an experienced Pinterest user, 
what advice and/or questions would you have for them?  



43 
 

------------------------------------------------------------------ 
Copyright © 2012 Liberty Jane Clothing. No part of these interviews may be reproduced, 

or used without the express written consent of the authors. Media inquires please 
email support@libertyjanepatterns.com. Buy Pinterest Power today. 

 
A - I would be curious as to how they approach Pinterest and 
what opportunities they see with the site for business. Also, how 
do they measure results? I would be curious to hear this from 
artists as well as people who have products to sell, as inspiration 
can definitely come from users who have very different business 
models. 
 
Q - What’s your success story with Pinterest? How has it changed 
your life and/or business for the better?  
 
A - Using Pinterest has been a great asset for my life and 
business because it has allowed me to capture in one place many 
things that inspire me, in an organized way, so I can have a quick 
point of reference when searching. It also allows me to connect 
with other creatives out in the world, to inspire and be inspired by 
each other.  
 
Q - What are the biggest mistakes you’ve made using Pinterest 
that we can help folks avoid? 
 
A - I think it’s important for people to be sure that they pin 
correctly, and give credit to the source. So if they pin a piece of 
artwork, then they should write in whom that artwork is by. If 
they pin a recipe from a blog, then they should credit the blog 
they found it on, and then also be sure to pin after they have 
isolated that particular blog post, so when people click on the 
photo, it will go directly to that recipe only, so people can find it 
quickly. 
 
As an artist, it’s discouraging when you see your work floating 
around Pinterest without any credit due to you, and without any 
linkable source that could direct people your way. I’ve started 
including my name and copyright on all images that I post on my 
blog, which is an extra step, but with Pinterest, seems very 
necessary. 
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Q - Can you distill your Pinterest experience down into several 
key tips for readers? 
 
A:  

1. Pin things that truly inspire you 
2. Pin correctly by giving credit to your sources and 

isolating that source 
3. Check out anyone who follows you…and their followers 
4. Categorize your boards so others can find you 
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Interview with Roberta Isleib (aka Lucy Burdette) 
 
About Roberta Isleib: New Jersey born clinical psychologist 
Roberta Isleib took up writing mysteries to justify time spent on 
the links. Her first series, featuring a neurotic professional golfer 
and a sports psychologist, was nominated for both Agatha and 
Anthony awards. Roberta is now writing the Key West food critic 
mystery series as Lucy Burdette.  

In September of 2012 wwwrobertaisleib.com had over 700 
Facebook Likes, and over 450 followers on Pinterest. Here are 
links to their sites: 

http://www.robertaisleib.com 
https://www.facebook.com/LucyBurdette 
http://pinterest.com/robertaisleib/ 
 
 
 
Q - Do you have a thought out strategy with Pinterest?  
 
A - At first I was simply trying to get the lay of the land--figure 
out which boards to choose and what to name them and how to 
populate them. I knew I would want to showcase the books I've 
written and the ones I'm in the process of writing, as well as my 
two "hooks", Key West and food! So I developed one board for 
my book covers, and others for each of the books in the Key West 
series, Key West itself, Key West food, and my recipes.  
 
The board for the mystery I'm working on (food critic mystery 
#3) helps me visualize scenes that I will write for the book 
and even brainstorm a bit. I hope that getting a little peek into a 
writer's head is fun for pinners too! (And not too scary...) 
 
Besides all that, I belong to several group blogs on which there 
are new posts every day. So I made a board for each of them 
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(Jungle Red Writers and Mystery Lovers Kitchen.) And, since the 
mystery writers community is such a supportive, wonderful part 
of my world, I wanted to develop a board for my friends' books 
and another to describe what the writing life is like. 
 
So that's my plan: my books, Key West, food, my blogs and 
friends 
 
Q - What's your impression of the Pinterest experience overall? 
And in relation to gaining exposure as a writer specifically? 
 
A - Obviously I don't have a firm grip on how all this will work, 
but just for example, I pinned a recipe from writer Cleo Coyle 
(Mystery Lovers Kitchen) for cherry streusel coffeecake this 
morning. 23 repins by this evening. If pinners happen to click on 
the Mystery Lovers Kitchen link, they will find tons more recipes 
plus information on the mystery writers who participate in the 
blog. That has to be good exposure, right? 
 
Q - You have over 200 followers, I just figure you must be 
getting some good exposure here. Do you have any other way of 
quantifying this? 
 
A - I can see that people who look at the food photos on the 
Mystery Lovers Kitchen board click through to the website. I can 
also see that lots of book covers are being repinned--the art is so 
good on the Penguin/Berkley/NAL paperback covers these days 
that I think people are finding them delightful and worth sharing. 
 
Q - Any other thoughts you'd like to share? 
 
People warned me that Pinterest could be a time sink. I didn't 
realize how much fun it would be! But it's not like other social 
media that need constant tending--it's quieter and less 
demanding. I go when I want to unwind a little and I post when a 
wonderful new photo goes up on one of the blogs or when I eat 
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or cook something particularly good! If I'm stuck in my mystery 
in progress, it sometimes helps to look for a visual clue that I can 
post on my work-in-progress board. 
 
 
 
 


